Mary Dent Nunn, Assistant to the Man- 
aging Editor, compiled this index, which 
covers CASE CURRENTS from January 1980 
to December 1980. 


Alberger, Patricia, ‘Events too good to 
forget’ (special events, alumni events, 
community relations). June 1980, p. 26 

_, “Stalking the elusive student: 
Publications that really recruit.’ Febru- 
ary 1980, p. 12 

_____, “A strong sense of pride: A sam- 
pling of alumni activities at historically 
black institutions.” January 1980, p. 8 

_, ‘Tapping student talent: How to 
get the best from the brightest” (student 
interns, electronic media, media rela- 
tions). December 1980, p. 10 : 

Andrews, Paul E., ‘Dues: The pros and 
cons.” July 1980, p. 14 

Arganbright, Frank C., “The library that 
letters built: Purdue students lobby li- 
brary appropriation by presenting needs, 
not demands.” April 1980, p. 32 

Arsove, Priscilla, “Events polish a tarnished 
image: A case study” (medical pr, internal 
relations, media relations, community 
relations). June 1980, p. 30 

Bailey, Anne Lowrey, ‘“‘How to win by 
really trying: Judges comment on your 
periodicals.’’ October 1980, p. 32 

, “Little big winners: Prize-winning 
ideas in publications, fund raising, and 
alumni administration from small insti- 
tutions.” February 1980, p. 40 

Barnum, James A., ‘Alumni can pay their 
way: How to make a dues program work 
for you.” July 1980, p. 12 

Barton, David W., Jr., “Events by objec- 
tives” (MBO, special events). June 1980, 
p. 38 

Bennett, Ann Granning, “Portrait of the 
ideal client” (publications). February 
1980, p. 17 

Bowen, Howard R., ‘Our mission for the 
future: A nation of educated people.” 
April 1980, p. 10 

Boyer, Emest L., ‘Three tests for the fu- 
ture” (higher education in the ’80s). 
January 1980, p. 6 

Brecher, Bernd, ‘‘Busman’s holiday: A pro- 
fessional fund raiser turns volunteer and 
boosts reunion giving with a gift club.” 
November 1980, p. 20 

Breunig, Robert H., ‘‘Lessons from Proposi- 
tion 9”’ (referendum campaign). October 
1980, p. 22 

Briggs, Sarah F., ‘The money game: The 
alumni periodical as a fund-raising tool.” 
March 1986, p. 26 

Brittingham, Midge Wood, “Justifying 
alumni programs: How to keep alumni 
and the administration happy” (student 
recruitment, career counseling, fund 
raising). September 1980, p. 44 

Bryant, Peter S., “I am curious (adult): 
Building programs to attract adult stu- 
dents” (student recruitment, marketing). 
December 1980, p. 26 

Bums, Christopher, “No more pencils, no 
more books: What’s ahead for communi- 
cations and education” (media tech- 
nology). November 1980, p. 36 

Carson, Mary B., and Nona B. Wegner, 
“Here’s looking at you: A job survey 
focusing on CASE members” (salaries). 


July 1980, p. 20 
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Ciervo, Arthur V., “How to cope with 
stress.” April 1980, p. 14 

Corkran, John R., ‘Shake the helping hand: 
Tips on how independent schools can 
influence local and state government 
policy.” May 1980, p. 36 

Cotsen, Patricia, “Staying afloat: How to 
increase your school’s applicant pool.’ 
December 1980, p. 24 

Critz, Doris, ‘“Women as givers and getters” 
(major donors, volunteers). July 1980, 
p. 16 

D’Alelio, Jane, ‘The creative cropper: How 
to make your photos say more.’’ Novem- 
ber 1980, p. 44 

______, ‘Redesigning your periodical? 
Start here!’ March 1980, p. 34 

Desruisseaux, Paul, ‘Headlines: Better 
than sex?” (captions, blurbs). March 
1980, p. 38 

Dinan, Dennis A., “Snaking up on the 
truth: The tempting apple of editorial 
freedom.” March 1980, p. 62 

Donovan, James A., “A school for fund 
raisers” (career development). April 
1980, p. 40 

Duerden, Noel H., “Down with walls, up 
with malls: Taking classes to the shop- 
ping centers” (recruiting adult students). 
December 1980, p. 30 

Durkin, Dorothy, “Before you advertise: 
First, know your institution and your 
market” (recruiting adult students). 
December 1980, p. 33 

Enger, John K., “When in a market, do as 
the marketers do” (student recruitment, 
marketing). December 1980, p. 48 

Fell, Robert, “Mission: Business reply 
mail.’’” November 1980, p. 48 

Ferner, David C., ‘‘The gift of belonging: 
Building a program for priority pros- 
pects” (gift clubs). November 1980, p. 8 

Fisher, James L., “Great expectations: 
What the president expects of the pr 
director and what you should expect in 
return” (media relations}. October 1980, 
p. 14 

, ‘Jim Fisher's week: A glimpse of 
Ford’s tenth floor, travel without an 
American Express card, and visits with 
the office worrier. . .’’ September 1980, 
p. 18 
, “Of testing, fraud, and Nader” 

(admissions, standardized tests). 
1980, p. 46 

Fiske, Edward B., “Exotic plants grow in 
academic groves” (gifts from foreign 
sources). May 1980, p. 12 

Flint, Emily, “How to take some sweat out 
of the one-person shop” (periodicals). 
March 1980, p. 48 

Forman, Robert G., ‘CASE grows up.” 
September 1980, p. 62 

Gale, Robert L., ‘One line is worth a billion 
dollars” (“above the line” charitable 
deduction). May 1980, p. 46 

Gehrung, Fred, ‘The pr pro’s roadtest: Are 
you at the wheel or along for the ride?” 
(media relations, management). October 
1980, p. 8 

Gilbert, Heather Ricker, ‘The entertainers’ 
guide: Little touches to keep your event 


on the go” (special events). June 1980, 
p. 32 

Glass, Sandra A., “A winning strategy: 
For victory in the home stretch, spend 
more time cultivating foundations and 
less mailing proposals.” May 1980, p. 29 

Golden, Dixie, “An alma mater of one’s 
own: Faced with college merger or 
closure, independent alumni associations 
can survive —and thrive.’’ November 
1980, p. 50 

Goode, Mack, “Befitting benefits’ (special 
events). June 1980, p. 34 

Grenzebach, John, “Five fund-raising pit- 
falls” (capital campaign). February 1980, 

26 


p. 

Hafner, Richard P., Jr., “Evaluate your 
news service.” January 1980, p. 26 

Haines, Richard D., ‘Moving closer to the 
truth: Why the alumni editor needs 
surveys.” March 1980, p. 28 

Harlan, Lee, “To club or not to club: 
Making a decision on an alumni clubs 
program.” January 1980, p. 12 

Helmken, Charles M., “Education’s im- 
age .. .” (photocommunications). March 
1980, p. 7 

Hendrickson, Gayle A., “Direct mail check- 
list.” April 1980, p. 30 

Huffer, Kathy, “Dressing up your gift 
club: Seven ideas on making your gift 
club work.’’ November 1980, p. 24 

Jarrell, H. Judith, ‘The foundation stakes: 
It’s no horse race” (foundation giving 
patterns). May 1980, p. 26 

Keates, Jon, ‘The alumni auditor cometh.” 
February 1980, p. 21 

Keller, George, ‘Helping your president 
understand pr” (media relations). Octo- 
ber 1980, p. 20 

Kerr, Clark, “New imperatives for private 
support of higher education.”” May 1980, 
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Ketchum, David S., ‘Fund raising: What's 
in the cards—24 predictions on capital 
fund raising in the '80s.” September 
1980, p. 40 

Kline, Lee, “The Elmira phonathon: Alumni 
calling alumni.” May 1980, p. 20 

Krag, M. Robert, ““A commuter college 
love song” (gift clubs). November 1980, 


p. 21 

Lee, John W., “Time: Do more with less.” 
November 1980, p. 53 

Logan, Frank A., “The gift club that isn’t: 
A club that raises millions in deferred 
gifts.” November 1980, p. 28 

Marcham, John, “The why and how of a 
good alumni periodical.’”” March 1980, 
p. 14 

Marsh, Fran, ‘Know thy neighbors” {com- 
munity relations). February 1980, p. 20 

Martin, James B., ‘When to say no, thank 
you” (gift policies, donor cultivation). 
December 1980, p. 9 

Mussman, Robert, “Plug into media tech- 
nology: How one news bureau did it’ 
(computerized typesetting, editing). 
May 1980, p. 22 

Nagel, Gerald S., “Students take over Pr: 
Presidents of public two-year colleges 
consider students to be main image- 


makers.” October 1980, p. 18 
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Type that slips in the night. CurrENTs 
regrets two errors in listing winners of 
Excellence in Writing recognition awards 
(October 1980). Winner George L. Beezer, 
editor of Lehigh Horizons, was omitted. 
And Harvard Magazine, edited by John T. 
Bethell, appeared only as ‘‘Har-.’’ CURRENTS 
wrote Bethell in apology, “Could you man- 
age to construe this as misguided humor? 
Har, har?” Bethell replied, “Just a ‘-vard’ in 
the January issue will be fine.” 


Fees and facts..Don’t limit your choice 
of colleges because of money,” advises the 
Association of Independent Colleges and 
Universities in Massachusetts. It backs up 
its free advice with a free brochure on col- 
lege financial aid, and sends 15,000 copies 
to the state’s high school students. For a 
copy of the publication that lists sources, 
deadlines, eligibility requirements, and 
more, write to Beth Forbes, AIcuM, 11 Bea- 
con St., Suite 1224, Boston, MA 02108. 
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| SMILES & ROSES: | 
GROUP TOURS 


... With Dittmann Tours, 
for 30 years providing 
happy trips for satisfied 
travelers. Now booking 
for °81. Fill this out or 

write. Will you ever get a 

floribunda of information 

on travel: 


SEND DETAILS FOR: 


D SCOTLAND 
italy WS 
GREECE 
IRELAND 
the RHINE 
PARIS 
CANADIAN ROCKIES & 
COPENHAGEN, OSLO. 
BERGEN, STOCKHOLM 


It’s all smiles and roses traveling 
with Dittmann. Leaf the details to 
them. They remove the thorns. 


City, State 


Dittmann Tours 


P.O. BOX 199 
PHONE (507) 645-5668 


NORTHFIELD, MN 95057 


Nelson, Jeffrey B., “Promoting education 
by mail: To boost your continuing educa- 
tion enrollment, take a tip from the direct 
mail pros.’”’ April 1980, p. 28 

Nelson, Suzanne, “40 days and 40 nights of 
pr planning: Preparing for a visit from 
Pope John Paul i1” (media relations, 
church relations). June 1980, p. 12 

Neville, Anthony E., ‘The best of both: 
Magapapers offer magazine quality and 
comfort with newspaper economy and 
production ease.’’ May 1980, p. 32 

Parent, Ron, “Special delivery: Planning 
special issues that come out ahead.” 
March 1980, p. 42 

Pattee, B. |., “How controversial can you 
get?: The alumni administrator” (alumni 
periodicals). March 1980, p. 20 

Pfaff, Tim, “In search of the bright idea’’ 
(alumni periodical article ideas}. July 
1980, p. 26 

Press, Aida K., ‘‘What the alumnae never 
knew: The true story behind Radcliffe’s 
centennial” (special events, alumni 
involvement}. June 1980, p. 20 

Purpura, Mary, “Building the ‘alumni 
habit’: A roundup of lively student- 
alumni programs.” May 1980, p. 14 

____, “Nonprofits find a new voice: An 
interview with John Gardner.” February 
1980, p. 6 

Rainsford, George N., ‘‘A pr pro should 
be .. .” (media relations, management}. 
October 1980, p. 10 

Raley, Nancy, “Get involved: Veteran 
volunteers tel] how and why they serve.” 
September 1980, p. 22 

Recer, J. Dan, “Don’t doubt your clout” 
(lobbying, state relations). December 
1980, p. 14 

_____, “Person in Washington: Should 
you have one?” February 1980, p. 22 

Reeder, Daniel L., “How controversial 
can you get?: The editor’ (alumni peri- 
odicals). March 1980, p. 20 

Renner, Tom, “Fire! What one college did 
when fire struck —twice” (crisis plan- 
ning). September 1980, p. 50 

Rhodes, Robert M., “How to make a mil- 
lion: Or at least come closer to breaking 
even through subscriptions and adver- 
tising”’ (alumni periodicals). March 
1980, p. 46 

Richardson, John A., “Hyping higher 
education” (student recruitment). July 


1980, p. 10 


Rock, Terry L., “Attracting media attention: 
Stunts can help, but newsworthy events 
plus good pr planning matter most” 
(special events]. June 1980, p. 36 

Rudolph, R. J., and Mary Ruth Snyder, 
“Gala Week at Purdue: Let’s hear it for 
tradition” (reunions). January 1980, p. 16 

Rydar, Kathleen L., ‘How to sleep at night: 
Check it out” (special events). June 
1980, p. 41 

Sandberg, Robert E., “Have you hugged a 
donor today?” (donor relations, motiva- 
tion). October 1980, p. 54 

Schneiter, Paul H., “Don’t be mythinformed 
about managing a publications staff.” 

February 1980, p. 16 


Schroeder, Viann, “Helping your mail go 
through: Your goal—timely distribution 
at the lowest cost.” September 1980, 

46 

, “Postal sense, sixth sense” (United 
~ States Postal Service, classes of mail). 
October 1980, p. 35 

Searson, Tim, ‘The care and feeding of 
virs’’ (special events). June 1980, p. 32 

Shea, James M., “The special event that 
didn’t” (visit from the President of the 
U. S.). June 1980, p. 16 

Smith, Nancy, “In defense of class notes” 
\alumni periodicals). March 1980, p. 50 

Stone, Ken, ‘How controversial can you 
get?: The graduate” (alumni periodicals}. 
March 1980, fr. 20 

Sweeney, Rober: D., “Building gift club 
membership” (prospect research, cultiva- 
tion]. November 1980, p. 16 

Tanzer, Les, ‘Details at 11: How the media 
view higher education.” September 1980, 
p. 34 

Trachtenberg, Stephen J., “And further- 
more, you should . . .” (media relations, 
management). October 1980, p. 11 

Wells, Emily, “Erasing the myths from 
newsprint” (publications). January 1980, 

Wentworth Eric, ‘The Hufstedler honey- 
moon” (Department of Education|. July 
1980, p. 32 

Whittemore, Nena Thames, ‘Roman gen- 
erals on the march: How Carleton re- 
vamped its alumni club system.” April 
1980, p. 24 

Wilson, Richard, “No thin letters, please: 
An admissions officer makes friends 
while saying (student recruitment). 
December 1980, p. 6 

Winkler, H. Donald, “Rise to the occa- 
sion: Match events with goals” (special 
events, media relations). June 1980, p. 6 

Winship, Addison L., 1, ‘Finding joy in 
fund raising: The secret—treat prospects 
with respect.” January 1980, p. 32 

Woodbury, Kenneth B., Jr., ‘Establishing a 
foundation: A public institution, includ- 
ing the two-year college, may find that 
having a foundation aids fund raising.” 
April 1980, p. 18 

Yoder, Sharon Logsdon, and Jerry A. May, 
“Going public: Michigan Awareness—A 
program to increase public understanding 
and state appropriations.” January 1980, 

18 

Diann, ‘Smoothing the path: 
How to recruit two-year college gradu- 
ates.” December 1980, p. 22 
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Titles 


Camping out. Alumni at the University of 
Alaska look to nature as the backdrop for 
their unusual and inexpensive reunions. 
Every two years, alumni from western 
states gather in a California state park for 
three-day “encampments.” Holed up in 
trailers, tents, and sleeping bags, the 
campers golf, raft, play horseshoe-toss, eat 
sourdough pancakes, and plan for their 
next encampment. Evy Walters, alumni 
director, UA Fairbanks, AK 99701, has 
more information. 


Alumni Administration 


“An alma mater of one’s own: Faced with 
college merger or closure, independent 
alumni associations can survive —and 
thrive.’’ Dixie Golden, November 1980, 
p. 50 

“The alumni auditor cometh.” Jon Keates, 
February 1980, p. 21 

“Alumni can pay their way: How to make 
a dues program work for you.” James A. 
Barnum, July 1980, p. 12 

“Building the ‘alumni habit’: A roundup of 
lively student-alumni programs.” Mary 
Purpura, May 1980, p. 14 

“Dues: The pros and cons.” Paul E. 
Andrews, July 1980, p. 14 

_ “The Elmira phonathon: Alumni calling 
alumni.” Lee Kline, May 1980, p. 20 

“Events too good to forget”’ (special events, 
alumni relations, community relations). 
Patricia Alberger, June 1980, p. 26 

“Gala Week at Purdue: Let's hear it for 
tradition” (reunions). R. J. Rudolph and 
Mary Ruth Snyder, January 1980, p. 16 

“Justifying alumni programs: How to keep 
alumni and the administration happy” 
(student recruitment, career counseling, 
fund raising). Midge Wood Brittingham, 
September 1980, p. 44 

“Little big winners: Prize-winning ideas in 
publications, fund raising, and alumni 
administration from small institutions.” 


Anne Lowrey Bailey, February 1980, p. 40 


“Roman generals on the march: How 
Carleton revamped its alumni club sys- 
tem.” Nena Thames Whittemore, April 
1980, p. 24 

“A strong sense of pride: A sampling of 
alumni activities at historically black 
institutions.” Patricia Alberger, January 
1980, p. 8 

“To club or not to club: Making a decision 
on an alumni clubs program.” Lee Harlan, 


January 1980, p. 12 


Fund Raising 


“Alumni giving incentive awards” (U. S. 
. Steel Foundation). September 1980, p. 55 
“Building gift club membership” (prospect 


research, cultivation). Rcbert D. Sweeney, 


November 1980, p. 16 

“Busman’s holiday: A professional fund 
raiser turns volunteer and boosts reunion 
giving with a gift club.” Bernd Brecher, 
November 1980, p. 20 

“A commuter college love song” (gift 
clubs}. M. Robert Krag, November 1980, 
p. 21 

“Dressing up your gift club: Seven ideas 
on making your gift club work.” Kathy 
Huffer, November 1980, p. 24 

“The Elmira phonathon: Alumni calling 
alumni.” Lee Kline, May 1980, p. 20 

“Establishing a foundation: A public insti- 
tution, including the two-year college, 
may find that having a foundation aids 
fund raising.” Kenneth B. Woodbury, Jr., 
April 1980, p. 18 
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“Exotic plants grow in academic groves” 
(gifts from foreign sources). Edward B. 
Fiske, May 1980, p. 12 

“Finding joy in fund raising: The secret — 
treat prospects with respect.’”” Addison L. 
Winship, 11, January 1980, p. 32 

“Five fund-raising pitfalls” (capital cam- 


paign). John Grenzebach, February 1980, 
26 


“The foundation stakes: It’s no horse race”’ 
(foundation giving patterns). H. Judith 
Jarrell, May 1980, p. 26 

“Fund raising: What's in the cards—24 
predictions on capital fund raising in the 
’80s.” David S. Ketchum, September 
1980, p. 40 

“The gift club that isn’t: A club that raises 
millions in deferred gifts.” Frank A. 
Logan, November 1980, p. 28 

“The gift of belonging: Building a program 
for priority prospects” (gift clubs). David 
C. Ferner, November 1980, p. 8 

“Have you hugged a donor today?” (donor 
relations, motivation). Robert E. Sand- 
berg, October 1980, p. 54 

“Little big winners: Prize-winning ideas in 
publications, fund raising, and alumni 
administration from small institutions.” 
Anne Lowrey Bailey, February 1980, p. 40 

“The money game: The alumni periodical 
as a fund-raising tool.” Sarah F. Briggs, 
March 1980, p. 26 

‘New imperatives for private support of 
higher education.’”’ Clark Kerr, May 
1980, p. 8 

“§ school for fund raisers’’ (career develop- 


ment). James A. Donovan, April 1980, 


p. 40 

“When to say no, thank you.” (gift policies, 
donor cultivation). James B. Martin, 
December 1980, p.9 

‘A winning strategy: For victory in the 
home stretch, spend more time cultivat- 
ing foundations and less mailing pro- 
posals.” Sandra A. Glass, May 1980, p. 29 

‘Women as givers and getters” (major 
donors, volunteers). Doris Critz, July 
1980, p. 16 


Government Relations 


“Don’t doubt your clout” (lobbying, state 
relations). |. Dan Recer, December 1980, 
p. 14 

“Going public: Michigan Awareness—A 
program to increase public understanding 
and state appropriations.” Sharon 
Logsdon Yoder and Jerry A. May, Janu- 
ary 1980, p. 18 

“The Hufstedler honeymoon” (Department 
of Education). Eric Wentworth, July 1980, 

.32 

“Lessons from Proposition 9” (referendum 
campaign). Robert H. Breunig, October 
1980, p. 22 

“The library that letters built: Purdue 
students lobby library appropriation by 
presenting needs, not demands.” Frank 
C. Arganbright, April 1980, p. 32 

“One line is worth a billion dollars” 
(“above the line” charitable deduction). 


Robert L. Gale, May 1980, p. 46 


MARK YOUR CALENDAR 


Are you and your institution competing for federal grant funds in the new 
Administration? If you are, you'll want to attend this special conference for 
expertise and fresh know-how to help you bid successfully. 


Developing Proposals 
for Federal Grants 


March 15-17 
Quality Inn-Peritagon City 
Arlington, VA 


CASE and NCURA are repeating this sell-out conference held last September, 
with a program even more responsive to your needs. 


For more information, contact Eric Wentworth or Marian Langworthy, CASE, 
Suite 400, 11 Dupont Circle, Washington, DC 20036. Phone (202) 328-5921. 


Co-sponsored by CASE and The National Council of 
University Research Administrators 
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PACT with power. Using volunteers in 


state relations efforts shows legislators you 


’ have citizen support. To do just that, the 


College of William and Mary created a 
Public Affairs Communication Team (pact! 
of volunteers. Each volunteer is matched 
with a member of the General Assembly 
and helps to keep that person informed of 
the college’s concerns. It’s a part of w & M’s 
revitalized state relations program, which 
has helped to win some big victories for 

the small college. 


“Person in Washington: Should you have 
one?” J. Dan Recer, February 1980, p. 22 

“Shake the helping hand: Tips on how 
independent schools can influence local 
and state government policy.” John R. 
Corkran, May 1980, p. 36 

“The special event that didn’t” (visit from 
the President of the U. S.). James M. 
Shea, June 1980, p. 16 t 


Institutional Relations. 


“Attracting media attention: Stunts can 
help, but newsworthy events plus good 
pR planning matter most” (special events). 
Terry L. Rock, June 1980, p. 36 

“Befitting benefits” (special events). Mack 
Goode, June 1980, p. 34 . 

“Before you advertise: First, know your 
institution and your market” (recruiting 
adult students). Dorothy Durkin, De- 
cember 1980, p. 33 

“The care and feeding of virs” (special 
events). Tim Searson, June 1980, p. 32 

“Details at 11: How the media view higher 
education.” Les Tanzer, September 1980, 
p. 34 

“Down with walls, up with malls: Taking 
classes to the shopping centers” (re- 
cruiting adult students). Noel H. 
Duerden, December 1980, p. 30 

“The entertainers’ guide: Little touches 
to keep your event on the go” (special 
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events). Heather Ricker Gilbert, June 
1980, p. 32 ; 

“Evaluate your news service.” Richard P. 
Hafner, Jr., January 1980, p. 26 

“Events by objectives’’ (MBo, special 
events). David W. Barton, Jr., June 1980, 
p. 38 

“Events polish a tarnished image: A case 
study” (medical pr, internal relations, 
media relations, community relations). 
Priscilla Arsove, June 1980, p. 30 

“Events too good to forget’’ (special events, 
alumni events, community relations). 
Patricia Alberger, June 1980, p. 26 

“Fire! What one college did when fire 
struck —twice”’ (crisis planning). Tom 
Renner, September 1980, p. 50 

“40 days and 40 nights of pr planning: 
Preparing for a visit from Pope John Paul 
1’ (media relations, church relations). 
Suzanne Nelson, June 1980, p. 12 

“And furthermore, you should . . .” (media 
relations, management). Stephen J. 
Trachtenberg, October 1980, p. 11 

“Great expectations: What the president 
expects of the pr director and what you 
should expect in return” (media rela- 
tions). James L. Fisher, October 1980, 
p. 14 

“Helping your president understand pr” 
(media relations). George Keller, October 
1980, p. 20 

“How to cope with stress.” Arthur V. 
Ciervo, April 1980, p. 14 

“How to sleep at night: Check it out” 
(special events). Kathleen L. Rydar, June 
1980, p. 41 

“T am curious (adult): Building programs 
to attract adult students” (student re- 
cruitment, marketing). Peter S. Bryant, 
December 1980, p. 26 

“Know thy neighbors” (community rela- 
tions). Fran Marsh, February 1980, p. 20 

“No thin letters, please: An admissions 
officer makes friends while saying no” 
(student recruitment). Richard Wilson, 
December 1980, p. 6 

“Plug into media technology: How one 
news bureau did it” (computerized type- 
setting, editing). Robert Mussman, May 
1980, p. 22 

“A pr pro should be . . .” (media relations, 
management). George N. Rainsford, Oc- 
tober 1980, p. 10 

“The pr pro’s roadtest: Are you at the 
wheel or along for the ride?” (media rela- 
tions, management). Fred Gehrung, Oc- 
tober 1980, p. 8 

“Rise to the occasion: Match events with 
goals” (special events, media relations). 
H. Donald Winkler, June 1980, p. 6 

“Smoothing the path: How to recruit two- 
year college graduates.” Diann Zeldman, 
December 1980, p. 22 

“The special event that didn’t” (visit from 
the President of the U. S.). James M. 
Shea, June 1980, p. 16 

“Staying afloat: How to increase your 
school’s applicant pool.” Patricia Cotsen, 
Lsecember 1980, p. 24 

“Students take over pr: Presidents of public 

two-year colleges consider students to be 


main image-makers.’ ‘serald S. Nazl, 
October 1980, p. 18 

‘Tapping student talent: How to get the 
best from the brightest” (student interns, 
electronic media, media relations). 
Patricia Alberger, December 1980, p. 10 

‘What the alumnae never knew: The true 
story behind Radcliffe’s centennial” 
(special events, alumni involvement). 
Aida K. Press, June 1980, p. 20 

“When in a market, do as the marketers 
do” (student recruitment, marketing). 
John K. Enger, December 1980, p. 48 


Management 


“Don’t be mythinformed about managing 
a publications staff.” Paul H. Schneiter, 
February 1980, p. 16 

“Events by objectives” (MBo, special 
events). )David W. Barton, Jr., June 1980, 

. 38 

“Here's looking at you: A job survey focus- 
ing on CASE members” (salaries). Mary B. 
Carson and Nona B. Wegner, July 1980, 

. 20 

“pow to cope with stress.” Arthur V. 
Ciervo, April 1980, p. 14 

“Time: Do more with less.’’ John W. Lee, 
November 1980, p. 53 


Periodicals 


“The best of both: Magapapers offer maga- 
zine quality and comfort with newspaper 


A 
Fund Raising 
Success Story 


Our work on major development projects 
has been widely noted. Particularly the 
phone/mail program we devised for 
one of the world's great universities. 


Naturally, we are proud that our idea 
played a significant role in the largest 
campaign in the history of educational 
fund-raising. 


But it is also satisfying to serve smaller 
institutions in the fields of education, re- 
ligion and health care. Their needs are 
great. And so are the opportunities. 


We can work with large and small alike 
because our service is built on flexibility. 
We give each client only what he wants. 
And all that he wants. It works. Clients 
like it. That's our success story. 


Can we be helpful to you? Explore the 
possibilities. For further information, 
please call or write our president, 
William Freyd. 


Institutional 
Development Counsel 


142 RIDGEWOOD AVENUE GLEN RIDGE NJ 07028 
(201) 743-7055 
Associate member of AAFRC 
Corporate member of NCDC 
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of estate planning to ordinary folks isn’t 
easy. It takes good organization of mate- 
rial and simple, clear writing. The Univer- 
sity of Tennessee deserves an “A” for 
“Selected Estate Planning Ideas and Infor- 
mation,” prepared for use in UT’s estate 
planning short courses. For a copy, write 
to Michael F. Hitchcox, Director of Estate 
Planning and Deferred Gifts, ut, 600 Andy 
Holt Tower, Knoxville, TN 37916. 


Awill and a way. Explaining the intricacies 


Declaration of independents. To achi: ve 
a collective voice in state policies, inde- 
pendent colleges in 42 states have joined 
forces to form state associations, reports 
Morgan Odell, executive director, Associa- 
tion of Independent California Colleges 
and Universities. The associations research 
issues affecting their members, monitor 
proposals, lobby legislatures, and give ad- 
vice to members. The goal: a favorable 
climate for each institution to pursue its 
special mission. 


economy and production ease.” Anthony 

E. Neville, May 1980, p. 32 

“The creative cropper: How to make your 
photos say more.”’ Jane D’Alelio, No- 
vember 1980, p. 44 

“Education's image . . .” (photocommunica- 
tions). Charles M. Helmken, March 
1980, p. 7 

“The filch fiJe: More ideas for uninspired 
editors” (article ideas). July 1980, p. 30 

“Headlines: Better than sex?” (captions, 
blurbs). Paul Desruisseaux, March 1980, 
p. 38 

“How controversial can you get?: The 
alumni administrator.” B. J. Pattee, 
March 1980, p. 20 

“How controversial can you get?: The 
editor.” Daniel L. Reeder, March 1980, 
p. 20 

‘How controversial can you get?: The 
graduate.” Ken Stone, March 1980, p. 20 

“How to make a million: Or at a least 
come closer to breaking even through 
subscriptions and advertising.” Robert 
M. Rhades, March 1980, p. 46 

“How to take some sweat out of the one- 
person shop.” Emily Flint, March 1980, 
p. 48 

“How to win by really trying: Judges com- 
ment on your periodicals.”” Anne Lowrey 
Bailey, October 1980, p. 32 

“In defense of class notes.’’ Nancy Smith, 
March 1980, p. 50 

“In search of the bright idea” (article ideas). 
Tim Pfaff, July 1980, p. 26 


Custom prints 


Ideal Fund Raiser * Perfect Thank-you 


Our limited edition, signed prints are creat- 
ed from sensitive original pen & ink draw- 
ings which capture the essence and vitality 
of your own landmarks. Our prints are 
faithfully reproduced on fine heavy- 

weight parchment & handsomely matted 
12” x 16” in your choice of mat coiors. 


Write for samples & complete info. Ask about ! 


our custom notepaper & post cards. 


Drintmaker 


7 Park Street, Newburyport, LN 
ark Stre yp ani 


Massachusetts 01950 
Telephone (617) 462-6021 


JANUARY 


“The money game: The alumni periodical 
as a fund-raising tool.’’ Sarah F. Briggs, 
March 1980, p. 26 

“Moving closer to the truth: Why the 
alumni editor needs surveys.” Richard D. 
Haines, March 1980, p. 28 

“Redesigning your periodical? Start here!”’ 
Jane D’Alelio, March 1980, p. 34 

“Snaking up on the truth: The tempting 
apple of editorial freedom.” Dennis A. 
Dinan, March 1980, p. 62 

“Special delivery: Planning special issues 
that come out ahead.” Ron Parent, 
March 1980, p. 42 

“The why and how of a good alumni peri- 
odical.” John Marcham, March 1980, 

p. 14 


Publications 


“The creative cropper: How to make your 
photos say more.” Jane D’Alelio, No- 
vember 1980, p. 44 

“Direct mail checklist.” Gayle A. Hendrick- 
son, April 1980, p. 30 

“Don’t be mythinformed about managing 
a publications staff.” Paul H. Schneiter, 
February 1980, p. 16 

“Education’s image . . .” (photocommunica- 
tions). Charles M. Helmken, March 
1980, p. 7 

“Erasing the myths from newsprint.” Emily 
Wells, January 1980, p. 22 

“Helping your mail go through; Your goal — 
timely distribution at the lowest cost.” 
Viann Schroeder, September 1980, p. 46 

“Little big winners: Prize-winning ideas in 
publications, fund raising, alumni 
administration from small institutions.” 
Anne Lowrey Bailey, February 1980, p. 40 

“Mission: Business reply mail.’”’ Robert 
Fell, November 1980, p. 48 

“Portrait of the ideal client.” Ann Granning 
Bennett, February 1980, p. 17 

“Postal sense, sixth sense” (United States 
Postal Service, classes of mail). Viann 
Schroeder, October 1980, p. 35 

“Promoting education by mail: To boost 
your continuing education enrollment, 
take a tip from the direct mail pros.” 
Jeffrey B. Nelson, April 1980, p. 28 

“Stalking the elusive student: Publications 
that really recruit.” Patricia Alberger, 
February 1980, p. 12 


General 


“Case goals for 1980-81.’ September 
1980, p. 16 

“CASE grows 1p.” Robert G. Forman, Sep- 
tember 1980, p. 62 

“Creativity '80: 1980 Recognition Program 
Winners.”’ October 1980, p. 37 

“Get involved: Veteran volunteers tell how 
and why they serve.”’ Nancy Raley, Sep- 
tember 1980, p. 22 

“Hyping higher education” (student re- 
cruitment). John A. Richardson, July 
1980, p. 10 


“Jim Fisher’s week: A glimpse of Ford’s 
tenth floor, travel without an American 
Express card, and visits with the office 
worrier. .. .”” James L. Fisher, September 
1980; p. 18 

“Little big winners: Prize-winning ideas in 
publications, fund raising, and alumni 
administration from small institutions.” 
Anne Lowrey Bailey, February 1980, p. 40 

“Meet the 1980-81 Board of Trustees.” 
September 1980, p. 12 

“No more pencils, no more books: What’s 
ahead for communications and educa- 
tion” (media technology). Christopher 
Burns, November 1980, p. 36 

“Nonprofits find a new voice: An interview 
with John Gardner.” Mary Purpura, 
February 1980, p. 6 

“Of testing, fraud, and Nader” (admis- 
sions, standardized tests). James L. 
Fisher, July 1980, p. 46 

“The official case yellow pages: A direc- 
tory of CASE services for members and 
other interested parties.’’ September 
1980, p. 27 

“Our mission for the future: A nation of 
educated people.” Howard R. Bowen, 
April 1980, p. 10 

“Three tests for the future” (higher educa- 
tion in the ’80s). Emest L. Boyer, Janu- 
ary 1980, p. 6 

“We must succeed: CAsE launches cam- 
paign for 200 new members.” September 
1980, p. 17 ense 


FREE 
VACATION IN 
GREECE! 


COLLEGE 
TEACHERS! 


Cruise the GREEK 
ISLANDS 7-days 
ona V/KING 
YACHT in casual 
comfort and 
discover the 
GLORY of ANCIENT GREECE ona 
Viking Coach Tour. 
, Get together a group of only 15 teachers, 


students, or friends and you get FREE 
land/cruise arrangement as the groupleader. 


Weekly departures (April to October) 
We can book charterseats from New York to 
Athens r/t. 

Are you planning any special interest 
tour or cruise to Greece? Contact us 
for quotation! 


For details write or call: 
VIKING TOURS OF GREECE 
U.S. Representative 
Do-As-You-Like Tours Inc. 
500 Fifth Avenue, Suite 1250 
New York, N.Y. 10026 
(212) 221-6788/9 
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